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ABOUT ME 
Results-driven communications professional with proven expertise in marketing, advertising, digital 
content strategy, and product management roles. Adept at leading the planning, execution, and 
evaluation of customer engagement initiatives that strengthen brand alignment, advance stakeholder 
priorities, and support sustained business growth. 
 

EXPERIENCE 
Comcast NBC Universal, Philadelphia, PA  
Product Manager, Syndication - Entertainment, October 2021-Present  

●​ Define roadmap, priorities, and backlog for video services and products across the 
Comcast syndication portfolio (Xfinity, Xumo, Cox, Rogers, Shaw, Charter, Sky), ensuring 
alignment with corporate strategy and partner needs.​
 

●​ Coordinate quarterly technical roadmaps with cross-functional program, product, and 
engineering teams, improving delivery timelines and cross-team collaboration.​
 

●​ Conduct technical analysis and develop detailed requirements to support new feature 
launches, accelerating product development cycles and reducing rework.​
 

●​ Lead transition/decommissioning of legacy services while introducing next-generation 
offerings that enhance scalability, performance, and customer satisfaction.​
 

●​ Deliver clear documentation, presentations, and scope definitions that improve 
stakeholder alignment and support the long-term product vision. 

●​ Establish and monitor key product metrics across platforms and partners, leveraging 
insights to guide investment decisions and optimize user experience.​
 

●​ Drive process improvements in partnership with engineering and external teams, reducing 
technical bottlenecks and increasing deployment efficiency.​
 

●​ Exercise independent judgment on high-impact decisions, balancing strategic priorities 
with operational feasibility.​
 

●​ Use data-driven analysis to evaluate feature trade-offs and define minimum viable 
product (MVP) scope, reducing time-to-market and resource waste. 

●​ Translate complex analytics into actionable insights for both technical and 
non-technical audiences, fostering data-informed decision-making.​
 

●​ Adapt swiftly to changing priorities and deadlines while maintaining a collaborative, 
solutions-focused, and results-oriented team environment. 

 
Sr. Specialist, Editorial Operations, October 2018-2021 

●​ Lead production support, execution, and quality assurance for all editorial 
entertainment content across the Xfinity product portfolio, ensuring accuracy, 
consistency, and adherence to AP style standards. 

●​ Partner with product and engineering teams to advance the editorial experience through 
strategic testing and collaboration on new app launches, network rebrands, virtual 
channel programming, and content tools — expanding reach and improving user engagement. 

●​ Create and maintain comprehensive training and reference materials for editorial teams; 
act as the primary liaison for testing, demoing, and communicating updates from internal 
partners, ensuring seamless adoption of new workflows and tools. 

●​ Plan and produce personalized, data-driven content experiences by conducting A/B tests, 
analyzing performance metrics, and applying insights to continuously refine editorial 
strategy and boost engagement. 

 
Charter Communications - Spectrum Cable Networks, Austin, TX  
Sr. Digital Content Producer, MAY 2016 - JULY 2018 

●​ Directed daily and long-term editorial planning and newsgathering across digital news 
platforms, cultivating a digital-first culture of collaboration, innovation, and 
cross-team contribution. 

●​ Managed and mentored editorial staff, setting priorities, reviewing content, and 
fostering professional growth to ensure high-quality, consistent, and engaging 
storytelling. 

●​ Led digital growth initiatives that increased followership, referrals, and audience 
engagement by over 1,500% across all platforms and markets within a year. 

●​ Oversaw the launch of organization-wide promotional campaigns tied to the web presence 
in both established and emerging markets, enhancing brand visibility and audience reach. 

●​ Built, engaged, and grew thriving online communities across multiple social networks 
through strategic content planning, user interaction, and community engagement 
initiatives. 

 



●​ Directed production of multimedia content, including short-form video, infographics, 
polls, and user-generated content campaigns, optimizing for platform-specific engagement 
and audience impact. 

●​ Ensured editorial excellence through rigorous research, fact-checking, copyediting, and 
content quality oversight, maintaining consistent standards across all channels. 

●​ Collaborated closely with product, marketing, and analytics teams to evaluate 
performance metrics, apply data-driven insights, and continuously refine content 
strategy for maximum audience engagement. 

 
 

GateHouse Media - Austin, TX  
Content Producer, MAY 2015 - MAY 2016 

●​ Managed content curation, writing, and publishing for six or more newspapers’ print and 
digital editions, ensuring consistent adherence to Associated Press style and brand 
standards. 

●​ Led collaboration with local editors across the country to improve social media strategy 
and audience engagement, driving measurable growth in reach and interactions. 

●​ Supervised onboarding, training, and continuing education for new and existing staff, 
creating guides, documentation, and workflows to support team development and 
efficiency. 

●​ Directed daily content planning with editorial teams, establishing clear priorities, 
workflows, and quality standards to maintain editorial excellence. 

●​ Oversaw content performance tracking using Adobe Analytics, identifying high-performing 
content, areas for improvement, and opportunities to optimize cross-platform strategy. 

●​ Managed the submission, review, and approval of content, ensuring accuracy, relevance, 
and compliance with client requirements. 

●​ Supported senior staff and producers in the creation of short- and long-form original 
content, contributing to overall editorial strategy and audience growth. 

●​ Fostered a collaborative, results-driven editorial culture, aligning team efforts with 
organizational goals and continuously enhancing content quality and audience impact. 

 

Leverage Marketing - Austin, TX  
Copywriter, SEPT 2013 - JAN 2016 

●​ Produced 5–7 blog posts weekly for multiple agency accounts, ensuring consistent 
delivery and alignment with brand voice. 

●​ Applied SEO best practices and keyword optimization to maximize search visibility and 
drive organic traffic. 

●​ Delivered technical content for specialized clients, including pharmaceutical and heavy 
machinery resale industries, translating complex information into clear, accessible 
copy. 

●​ Created cultural and lifestyle content for travel and corporate housing clients, 
engaging target audiences and enhancing brand storytelling. 

 
EDUCATION 
Virginia Commonwealth University — B.S., Mass communications 
AUGUST 2007 - MAY 2011, Richmond, VA 
 
TOOLS USED & EXPERIENCE WORKING WITH 
JIRA, Miro, Productboard, Confluence, Smartsheets, MAX CMS (Comcast proprietary), Looker (Comcast 
proprietary), Campaign Manager (Comcast proprietary), Insomnia, Split.io, Google suite, Facebook 
Analytics, Crowdtangle, Chartbeat, Social News Desk, Facebook, Instagram, Twitter, Snapchat, Tumblr, 
Linkedin, Pinterest, Periscope, Word, Excel, Powerpoint, Outlook, Hootsuite, Adobe Creative Suite, 
Google Docs, Calendar, Slides, Canva, Dejero, Gimbal, Slack, Infogr.am, HTML, SEO, Omniture, etc. 
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